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Abstract— This study researches the relation between 
supply chain integration and new product 
development. Supply chain integration has been 
included in the study under three sub-dimensions: 
customer integration, supplier integration and 
internal integration. The relation between supplier 
integration, customer integration and internal 
integration and new product development has been 
examined separately. Gathered data received from 
390 mid-sized and macro firms engaged in 
manufacturing industry in Ankara and Istanbul, 
reliability analysis and construct validity tests, 
content, convergent, discriminant, nomological 
validity and confirmatory factor analysis test results 
have been presented. Finally, the research model was 
tested through using structural equation modeling. 
Study findings suggest that customer integration, 
supplier integration and internal integration has a 
positive impact on new product development. This 
study enriches the literature on supply chain 
integration by examining the impact of supply chain 
integration on new product development for the first 
time in Turkish manufacturing sector. 
Keywords— Supply Chain Integration, Supplier 
Integration, Customer Integration, Internal Integration, 
New Product Development Performance 
 
Introduction 
Increasing progress of technology and 
rapidly changing customer demands intensify the 
challenging competition circumstances for firms. 
They should focus on innovation to survive in this 
fierce competitive condition in the marketplace, to 
increase their profitability and to reach their 
targeted growth rate. There are several types of 
innovation; however, this study will focus on "new 
product" as it is the most widely used innovation 
type in the manufacturing industry. New product 
refers to the output created in the new product 
development process.  In this respect, new product 
development is a process that should be carefully 
considered by the firms. Otherwise, failed new 
product development projects lead to waste of time 
and financial resources for them. In addition, 
unsuccessful new products lead to customer 
dissatisfaction and thereby customer churn since 
they cannot meet customer expectations. Therefore, 
firms would like to include the stakeholders along 
the supply chain to new product development 
process not to experience above mentioned 
drawbacks. 
Today, it is not sufficient to only optimize 
internal functions and infrastructure based on 
business strategy. Due to the fact that, successful 
manufacturers in this regard are the ones that 
connect their internal processes with the suppliers 
and customers [1]. The concept of supply chain and 
supply chain management become significant at 
this point. Because, understanding the need for 
establishing a relation between supply chain 
members provides an important competitive 
advantage for the firm [2]. The concept of supply 
chain integration developed in this respect is 
defined as a process that connects and redefines 
firms through sharing or coordinating information 
and resources [3]. 
Although the definition of supply chain 
management [4], [5] conceptually includes supply 
chain integration, there are deficiencies regarding 
the effects of integration in the literature [6].  In 
this respect, the scope of supply chain integration ______________________________________________________________ 
International Journal of Supply Chain Management IJSCM, ISSN: 2050-7399 (Online), 2051-3771 (Print) Copyright © ExcelingTech Pub, UK (http://excelingtech.co.uk/) 
 
Int. J Sup. Chain. Mgt  Vol. 7, No. 6, December 2018  
366 
have been stated by various authors [7], [8].  In 
general; supply chain integration is reviewed under 
three main dimensions: customer (C), supplier (S) 
and internal integration (I) [9]. Customer 
integration refers to collaboration and information 
sharing practices used between critical customers 
and the firm to be more agile towards customer 
needs and requirements [10]. Supplier integration 
refers to the synchronization between the firm’s 
supplier and its procurement and production 
functions [11].  On the other hand, internal 
integration, which is also called as cross-functional 
integration, refers to the size of interaction and 
communication among functions, the level of 
information sharing, coordination level and 
participation level [12]. This study, in which the 
impact of supply chain integration dimensions on 
new product development performance is 
individually reviewed through resource-based 
approach and relational view theory, intends to 
widen the extent of literature on supply chain 
integration. 
Within the second section of the study, 
hypotheses are developed between supply chain 
integration dimensions and new product 
development performance based on the studies in 
the literature. In the third section, introductory 
information is given regarding the population and 
sample on which implementation phase was 
performed. In the fourth section, reliability and 
validity analysis results are shared and hypotheses 
are tested by structural equation modeling. In the 
fifth section, study’s results are interpreted and 
study restrictions are provided.  
 
1. Literature and Hypotheses 
Development 
Resource-based approach suggests that the 
firm will have a competitive advantage against 
other firms if firm’s capabilities and competencies 
are exceptional, valuable, non-substitutable and 
inimitable. Furthermore, this approach states that if 
competitor firms have the standard inputs, the firm 
cannot have a competitive advantage [13]. For this 
reason, firm’s critical resources may extend beyond 
the firm. At this point, the relations between firms 
come into prominence. Firms may have low 
transaction costs, learning opportunity and resource 
repository with the help of these relations [14]. In 
this respect, relational view theory that asserts the 
significance of the relations between firms is a 
strategic management approach which rises from 
the basics of resource-based approach and suggests 
that competitive advantage is built in the relations 
between firms by going beyond the firm borders 
[15]. Relational view theory points out that as the 
source of competitive advantage, investing in 
relations, establishing information sharing routines, 
developing supplementary capabilities and 
competencies and effective management [14]. 
In addition, nowadays, modern firms 
chose outsourcing option for their operations 
excluded by their main competencies. Because, 
firms can gain cost advantage and technical know-
how in this way. It is not possible for the firms to 
own and manage all technologies needed to meet 
customer demands. So, firms share their new 
product development processes with their 
shareholders along the supply chain [16]. In 
competitive markets, suppliers are considered to be 
a resource that is more and more significant for 
manufacturers [17]. Manufacturing firms give the 
suppliers responsibilities regarding new product 
design, development and engineering in many 
industries [18]. Studies in the literature shows that 
supplier integration improves production and 
development costs, reduces production and 
development time, and increases quality [19]. 
Considering these information, the following 
hypothesis has been developed regarding the 
relation between supplier integration and new 
product development: 
H1: Supplier integration has a positive 
impact on new product 
development. 
Reaching external information is getting 
more and more important for successful new 
product development projects. Researchers and 
practitioners working on this subject consider the 
customers as a critical source of information and 
would prefer that customers are more included in 
the new product development works [20]. The 
success of new product development depends on 
thoroughly understanding customer demands, 
needs and circumstances. This requires an active 
interaction with the customers [21]. Empirical 
studies show that customer integration from 
dimensions of supply chain integration has a 
positive impact on new product development [22], 
[23], [24]. In the light of these information, the 
relation between customer integration and new 
product development is stated as follows with the 
H2 hypothesis. 
H2: Customer integration has a 
positive impact on new product 
development. 
Internal integration enhances for the firms 
the ability to utilize and coordinate internal 
resources [25]. Firms can access operational data 
more easily by leveraging from integrated 
databases [26]. In addition, internal integration 
removes functional barriers and promotes 
cooperation between internal functions. [27]. 
Internal integration provides the opportunity to 
exchange information between different 
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departments such as marketing, R&D and 
production. This ensures that processes that do not 
deliver benefits are eliminated by focusing on the 
same intention [28]. Thus, firms can increase the 
value and quality of product they offer to their 
customers, reduce time to market and decrease its 
costs with internal integration [27], [29]. It is stated 
in previous studies that there is a positive relation 
between internal integration and new product 
development [25], [27], [29]. The following 
hypothesis has been developed in the light of these 
information. 
H3: Internal integration has a positive 
impact on new product development. 
The model developed considering above-
mentioned hypotheses and used in this study is 















The population of this study consists of 
mid-sized and macro firms operating in Istanbul 
and Ankara where the manufacturing industry is 
concentrated. Micro firms are not included in the 
scope of this research due to the fact that the 
majority of micro firms do not have new product 
development and research units as shown by 
preliminary research results. Provincial directorates 
of Ankara and Istanbul from the Ministry of 
Science, Industry and Technology were contacted 
to determine the size of the research environment. 
According to the obtained data, the number of mid-
sized and macro firms operating in the 
manufacturing industry are 658 firms in Ankara 
and 1305 firms in Istanbul in 2016. Considering 
this information, the population of this study 
includes 1963 firms. It can be said that conducting 
the study with 390 samples is sufficient for the 
sampling calculation based on the population at 
95% confidence level as suggested by Ref [30]. 
 
Table 1. Descriptive Analysis Results 
 Frequency Ratio (%) 
Product type of firm 
Industrial 
Goods 170 43.6 
Consumer 
Goods 128 32.8 
Both 92 23.6 
City 
Istanbul 263 67.4 
Ankara 127 32.6 
Your Title 
General 
Manager 43 11.1 
Vice General 
Manager 37 9.5 
Production 





R&D Manager 127 32.6 
Operating field of firm 
Textile 78 20 
Food 64 16.4 
Construction 46 11.7 
Metal 36 9.2 
Machinery 24 6.1 
Automotive 23 5.8 
Mining 19 4.8 
Ship 
equipment 17 4.3 
Pharmaceutical 16 4.1 
Computer 13 3.3 
Plastic 12 3.07 
Jewelry 11 2.8 
Steel 10 2.5 
Shoe making 8 2.05 
Petrochemical 6 1.5 
Gun 4 1.02 
Printing-
Publishing 3 0.7 
 
The scale was applied to firms in 
manufacturing industry. There is no sub-industry 
limitation and no scale was applied to firms that do 
not perform new product development activities. 
Simple random sampling method used in this study 
refers to a sampling method in which each unit in 
the population has an equal chance of being 
selected. Also, it is suggested that simple random 
sampling method is the shortest way to be followed 
in cases where there is a list of population [31]. 
Due to the fact that, simple random sampling 
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2.2 Research Variables and 
Measurements 
In the study, survey method is used as data 
collection method. A detailed literature scanning 
work has been conducted to identify the tools to be 
used in measurement of structures included in 
research model. In review of literature, studies 
including structures like the ones in this study have 
been examined, and the source in which they were 
published, reliability and validity results of the 
scales used and whether they were used in other 
studies have been carefully reviewed.  So, these 
four scales are used in this study: supplier 
integration, customer integration, internal 
integration and new product development. 
The survey form used in the study consists of 
descriptive questions regarding the firm and items 
to realize research purposes.  Items used for 
research purposes are customer integration, 
supplier integration, internal integration [9] and 
new product development [19] scales.   
 
Table 2. Research Scales and Items 
Customer 
Integration 
The level of connection with our main 
customers through knowledge networks 
The level of automation used by our 
main customers in their orders 
The level of sharing market info by main 
customers 
Communication level with our main 
customers 
Set-up level of quick ordering system 
with our main customers 
The level of tracking our main customers 
to get their feedback 




Set-up level of quick ordering system 
with our main suppliers 
Strategic partnership level with our main 
suppliers 
The level of consistent procurement from 
our main suppliers through network 
Participation level of our main suppliers 
in procurement and production process 
Participation level of our main suppliers 
in design process 
The level of sharing production 
schedules with us by our main suppliers 
Internal 
Integration 
Data integration level between internal 
departments 
Corporate application integration level 
between internal departments 
The level of integrated stock 
management 
The level of learning stock status real-
time 
The level of learning operational data on 
logistics real time 
The level of leveraging from periodic 
meetings between internal departments 
Real-time integration and 
communication level of all internal 
departments from raw material 
management to shipment and sales 
New Product 
Development 
Meets customer requirements. 
Technical performance increases. 
Time to market decreases. 
Unit production costs decreases. 
Product quality increases. 
 
3. Data Analysis 
Cronbach alpha internal consistency 
coefficient of supplier integration sub-dimension is 
0.78, Cronbach alpha internal consistency 
coefficient of customer integration sub-dimension 
is 0.81, Cronbach alpha internal consistency 
coefficient of internal integration sub-dimension is 
0,84 and Cronbach alpha internal consistency 
coefficient of new product development sub-
dimension is 0.72 and these values refers to the fact 
that the scale is reliable. Validity pertains to the 
relevance of research components [32]. Validity 
explains to what extent one can legitimately rely on 
test results interpreted for a specified purpose [33]. 
As part of the study, content validity and construct 
validity tests have been performed as validity 
analyses.  Convergent validity, discriminant 
validity, nomological validity and confirmatory 
factor analysis tests have been conducted to test 
construct validity. 
3.1. Content Validity 
Experimental studies on people with 
various cultural characteristics yield different 
results. This is due to the fact that groups in 
experimental studies use different languages and 
have different administrative understanding. That is 
why the method suggested by Ref. [34]. was used 
for the adaptation of scale in this study. This 
method consists of five steps: translation from 
original language to target language, evaluation on 
the translation, re-translation into source language, 
evaluation on re-translation into source language 
and taking expert opinions. 
As the first step, English (source) to 
Turkish (target) translation was made by two 
academics one of whom is an author. Then, 
translated statements were compared to find the 
correct Turkish equivalents of the statements in 
English. And then, Turkish statements were 
translated into English by another academic who 
has the relevant language proficiency. After 
translation into source language, comparisons were 
made with the original scale and it was observed 
that there was no significant difference between 
them. As the last step, expert opinion was received 
from three academic members whose area of study 
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is close to Turkish scale. Also, the managers of 27 
mid-sized and macro firms were subjected to these 
statements to see whether the statements were 
understood and to evaluate incomprehensible 
statements. 
  According to Ref. [35] technique suggests 
that content validity index should be above 0.8 to 
ensure content validity. In the preliminary test 
conducted on 30 people, 27 of whom are firm 
managers, content validity index has different 
values from 0.8 to 1. Considering these values, it 
can be said that the construct ensures content 
validity. 
3.2. Confirmatory Factor Analysis 
Confirmatory factor analysis is a theory-
based approach [36]. Confirmatory factor analysis 
is a kind of structural equation modeling in which 
the relations between latent variables and observed 
variables are reviewed through measurement 
models [37]. Confirmatory factor analysis, 
convergent validity, discriminant validity and 
nomological validity have been analyzed with 
LISREL program in the study. Solution results 
standardized for confirmatory factor analysis 
suggest that item factor loadings must be above 0.5 
[38]. It is stated that factor loadings of all observed 
variables regarding customer integration scale are 
relevant above 0.5 and at p<0.05 level. It is stated 
that factor loads of all observed variables regarding 
supplier integration scale are relevant above 0.50 
and at p<0.05 level. It is stated that factor loads of 
all observed variables regarding internal integration 
scale are relevant above 0.50 and at p<0.05 level. 
When new product development scale was 
evaluated, the item was ruled out as Y4 item load 
was below 0.5 as a result of confirmatory factor 
analysis and then confirmatory factor analysis was 
repeated. At this stage, the item was ruled out as 
Y3 item load was below 0.5. Thus, the variables 
observed regarding development time and 
development cost among new product development 
performance criteria was removed from the study. 
Due to these removed variables, new product 
development performance was analyzed through 
variables observed regarding the level of meeting 
customer expectations, quality and technical 
performance.  
 
Table 3. Fit Indices for Measurement Model 






























562 221 .063 .061 .93 .95 .95 .88 .85 
 
When acquired fit indices are reviewed, 
relative chi-square value 2.54 is within acceptable 
fit limits as shown in Table 3. In addition, it can be 
said that root-mean-square (RMSEA) value 0.063 
of the approximation most frequently used in 
confirmatory factor analyses is within acceptable 
limits. Standardized root-mean-square residual 
(SRMR) value 0.061 has an acceptable fit as shown 
in Table 3. In the measurement model, NFI value 
0.93, NNFI value 0.95 and AGFI value 0.85 are 
within acceptable fit limits. 













C1 0.56 0.32 0.68 11.28 
C2 0.59 0.35 0.65 11.96 
C3 0.53 0.28 0.72 10.44 
C4 0.74 0.54 0.46 15.83 
C5 0.75 0.57 0.43 16.35 
C6 0.75 0.57 0.43 16.32 
C7 0.59 0.34 0.66 11.83 
Supplier Integration 
S1 0.53 0.28 0.72 10.35 
S2 0.59 0.35 0.65 11.88 
S3 0.66 0.44 0.56 13.70 
S4 0.81 0.66 0.34 17.95 
S5 0.78 0.61 0.39 16.99 
S6 0.62 0.39 0.61 12.65 
Internal Integration 
I1 0.64 0.41 0.59 13.05 
I2 0.69 0.48 0.52 14.38 
I3 0.62 0.38 0.62 12.47 
I4 0.63 0.40 0.60 12.77 
I5 0.70 0.49 0.51 14.62 
I6 0.69 0.47 0.53 14.25 
I7 0.68 0.46 0.54 14.09 
NPD Performance 
N1 0.65 0.43 0.57 11.67 
N2 0.64 0.41 0.59 11.45 
N5 0.61 0.37 0.63 10.83 
 
Standardized factor loading values 
obtained as a result of confirmatory factor analysis, 
R2 values that show the variance level indicating 
the factor in which each variable resides, standard 
errors and t-values are shown in Table 4. 
Variability in customer integration factor is 
explained by maximum M5 (R2 = 0.57) and M4 (R2 
= 0.57) observed variables, variability in supplier 
integration factor is explained by maximum T4 (R2 
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= 0.66) observed variable, variability in internal 
integration factor is explained by maximum I5 (R2 
= 0.49) observed variable, and the variability in the 
new product development factor is explained by 
maximum Y1 (R2 = 0.49) observed variable. In 
other words, these observed variables are the ones 
that best explain the variance in the factors (latent 
constructs) to which they are related.  Also, Table 4 
shows that all standard values of the observed 
variables included in the scales are above 0.5, 
which is the sufficient value, and t values are above 
1.96 at 95% confidence level. 
3.3. Convergent Validity 
Convergent validity is tested by the 
correlation between the statements, average 
variance explained (AVE) and combination 
reliability (CR) in this study. Average variance 
explained refers to the variance explained by the 
variables regarding the factors whereas 
combination reliability shows internal consistency 
[38]. 
 
Table 5. Results about Measurement Model 
  Item Loading 
Cronbach 

































































0.66 0.40 0.66 N2 0.64 
N5 0.60 
Average variance explained is accepted to 
be above 0.5, and 0.4 value is considered to be 
sufficient for convergent validity [39]. According 
to Ref. [40], if AVE value is below 0.5, but CR 
value is above 0.6, convergent validity of the 
construct is sufficient.  Obtained results imply that 
the construct has convergent validity.  
 
3.4. Discriminant Validity and 
Nomological Validity 
Standardized correlation matrix of the 
constructs in the measurement model must be 
reviewed to test nomological validity and 
discriminant validity that represent other two basic 
indicators of construct validity [41]. Square root of 
average variance explained should be above inter-
dimensional correlation values to ensure 
discriminant validity of constructs [42]. 
 

































































































0.46* 0.29* 0.54* 1 0.63 
 
Table 6. shows that all relations between 
the constructs are relevant (p<0.01) and square root 
of average variance explained is bigger than inter-
dimensional correlation. This refers to the fact that 
scales have discriminant validity and nomological 
validity. Also, Table 6 shows that correlation 
coefficients’ not exceeding 0.80 means that 
variables do not show multicollinearity and 
interpretation of results rests upon a sound basis 
[43]. 
 
3.5. The Interpretation of Results  
Coefficients and the model regarding 
structural equations were tested in the LISREL 
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program based on the relations in the study model. 
As is the case for measurement model, model 
goodness of fit tests that is frequently used in the 
literature were used as well in the evaluation of 
structural equation model. Testing the measurement 
model with the same variables and samples before 
testing structural equation model provides the 
opportunity to make a comparison between 
structural equation model and measurement model. 
Even if structural model never has better fit values 
than the measurement model, the fact that it has 
much worse values than the measurement model 
means that the structural model theory is far from 
valid. Model-related goodness of fit results are 
shown in Table 6. 
It is observed that model goodness of fit 
results regarding structural equation model are 
within the acceptable goodness of fit results shown 
in Table 6. The fact that there is not a significant 
difference between obtained results and 
measurement model results also supports the 
structural equation model theory. Besides, the fact 
that the standard factor loads calculated by the 
structural equation model do not deviate from the 
standard factor loads calculated by the 
measurement model (> 0,05) suggests that there is 












      P ≤ 0.05 (statistically significant) 
 































629 224 .068 .075 .93 .95 .95 .88 .85 
Figure 2. Causal relationship between latent 
variables in structural equation model 
During review of research hypotheses upon 
structural equation model, 95% reliability level was 
considered and the relations for which t value is 
higher than 1.96, among latent variables (factors) 
were found to be relevant. Since the standard 
coefficient is 0.62 and t value is 8.11 (> 2.56) for 
the path between customer integration and new 
product development, there is a positive 
relationship between these two variables. It is 
observed that the results obtained in this respect are 
in line with the studies that test the relation 
between customer integration and new product 
development performance in the literature [20], 
[21], [44]. Since the standard coefficient is 0.53 
and t value is 7.42 (> 2.56) for the path between 
supplier integration and new product development, 
there is a positive relationship between these two 
variables. It is observed that the results obtained in 
this respect are in line with the studies that test the 
relation between supplier integration and new 
product development performance in the literature 
[45], [46], [47] Since the standard coefficient is 
0.76 and t value is 7.71 (> 2.56) for the path 
between internal integration and new product 
development, there is a positive relationship 
between these two variables. It is observed that the 
results obtained in this respect are in line with the 
studies that test the relation between internal 
integration and new product development 




Studies conducted on new product 
development suggest that a lot of factors are 
important in developing new products.  These 
include a new internal design model for production 
and quality from a firm-oriented point of view 
whereas they include supply chain design from a 
non-firm-oriented point of view [17]. In this study, 
along with this information, the impact of internal 
integration and external integration on new product 
development has been evaluated along the supply 
chain. This study enriches the literature on supply 
chain integration by examining the impact of 
supply chain integration on new product 
development for the first time in Turkish 
manufacturing sector. External integration has been 
examined under two sub-sections: customer 
integration and supplier integration. Thus, the 
impact of internal integration, customer integration 
and supplier integration on new product 
development has been examined separately in this 
study. Ref. [25] examine customer and supplier 
integration under one dimension as external 
integration in their study where they inquire about 
the impact of external integration on product 
innovation.  As the differences between supplier 
integration and customer integration could not be 
identified in research results, it was suggested to 
separately evaluate these dimensions in the future 
studies. In this respect, the impact of three 
dimensions of supply chain integration on the new 
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through source-based approach and relational view 
theory to make contribution to literature. 
Internal integration develops a holistic 
point of view between different departments [48]. 
The models developed by authors such as [25], [29] 
suggest that there is a direct and positive relation 
between internal integration and new product 
development. Also, the impact of internal 
integration on new product development has been 
tested as one of three sub-dimensions of supply 
chain integration as part of this study. Obtained 
results show that the strongest relation between 
supply chain integration dimensions and new 
product development is between internal 
integration and new product development.  
Customer integration is particularly crucial for 
product innovation in a highly ambiguous 
competition environment. Customer integration 
ensures accessing information about customer 
demands and helps with developing a mutual 
understanding [29]. These results in the success of 
the new products released to the market. Besides, it 
is also confirmed that there is a direct relation 
between customer integration and meeting 
customer expectations, which is one of new product 
development performance criteria. 
Modern firms focus on main competencies 
and tend to use outsourcing for other competencies. 
This provides firms with cost advantage and expert 
knowledge. More advanced technologies required 
by a new product require closer collaboration 
between firms and suppliers. This is because it is 
impossible to have and coordinate all technologies 
required to meet customer demands [47]. It is 
observed that firms that focus on supplier 
integration reduce product development time, add 
more innovative features to the product, and utilize 
fewer engineers. Structural equation modeling 
results also demonstrate that supplier integration 
improves quality and technical performance, which 
are among new product development performance 
criteria. In the future studies, using different new 
product development performance criteria may 
contribute to literature. Also, the study was 
conducted in the two largest cities of Turkey, 
Istanbul and Ankara, considering the concentration 
of manufacturing industry; however, this poses a 
limitation for generalizing the results of the study 
as it could not be conducted in all of the regions of 
Turkey. 
Acknowledgement 
This paper was produced from project 
(BAP-İİBF.2016.00.001) supported by The 






[1] Schoenherr, T., & Swink, M., “Revisiting the 
Arcs of Integration: Cross-Validations and 
Extensions”. Journal of Operations 
Management, 30, 99-115, 2012.  
[2] Zailani, S., & Rajagopal, P., “Supply Chain 
Integration and Performance: US versus East 
Asian Companies”. Supply Chain 
Management, 10(5), 379–393, 2005. 
[3] Katunzi, M. T.,“Obstacles to Process 
Integration along the Supply Chain: 
Manufacturing Firms Perspective”. 
International Journal of Business and 
Management, 6(5), 105–113, 2011. 
[4] Carter, R. C., Rogers, D. S., & Choi, T. Y., 
“Toward the Theory of the Supply Chain”. 
Journal of Supply Chain Management, 51(2), 
89-97, 2015.  
[5] Halley, A., & Beaulieu, M., “A 
Multidimensional Analysis of Supply Chain 
Integration in Canadian Manufacturing”. 
Canadian Journal of Administrative Sciences, 
27, 174-187, 2010. 
[6] Kannan, V. R., & Choon Tan, K., “Supply 
Chain Integration: Cluster Analysis of the 
Impact of Span of Integration”. Supply Chain 
Management: An International Journal, 
15(3), 207–215, 2010.  
[7] Droge, C., Jayaram, J., & Vickery, S. K., “The 
Effects of Internal versus External Integration 
Practices on time-Based Performance and 
Overall Firm Performance”. Journal of 
Operations Management, 22(6), 557–573, 
2004.  
[8] Bagchi, P. K., Chun Ha, B., Skjoett‐Larsen, T., 
& Boege Soerensen, L., “Supply Chain 
Integration: a European Survey”. The 
International Journal of Logistics 
Management, 16(2), 275–294, 2005. 
[9] Kim, S., “An Investigation on the Direct and 
Indirect Effect of Supply Chain Integration 
on Firm Performance”. International Journal 
of Production Economics, 119(2), 328-346, 
2009.   
[10] Chavez, R., Yu, W., Gimenez, C., Fynes, B., 
& Wiengarten, F., “Customer Integration and 
Operational Performance: The Mediating 
Role of Information Quality”. Decision 
Support Systems, 80, 83–95, 2015.  
[11] Das, A., Narasimhan, R., & Talluri, S. 
“Supplier Integration—Finding an Optimal 
Configuration”. Journal of Operations 
Management, 24(5), 563–582, 2006.   
[12] Horn, P., Scheffler, P., & Schiele, H., “Internal 
Integration as a Pre-Condition for External 
Integration in Global Sourcing: A Social 
Capital Perspective”. International Journal of 
Production Economics, 153, 54–65, 2014.  
[13] Barney, J. B., “Organizational Culture : Can It 
Int. J Sup. Chain. Mgt  Vol. 7, No. 6, December 2018  
373 
Be a Source of Sustained Competitive 
Advantage ?”. The Academy of Management 
Review, 11(3), 656–665, 1986. 
[14] Dyer, J. H., & Singh, H., “The Relational 
View : Cooperative Strategy and Sources of 
Interorganizational Competitive Advantage”. 
The Academy of Management Review, 
23(4), 660–679, 1998. 
[15] Wong, J.-M., “A Relational View of 
Resources-based Theory: The case of 
Internationalization of Li & Fung Group”. 
The Journal of Human Resource and Adult 
Learning, 7(2), 34–39, 2011. 
[16] Yoo, S. H., Shin, H., & Park, M.S., “New 
Product Development and the Effect of 
Supplier Involvement”. Omega, 51, 107–120, 
2015. 
[17] Petersen, K. J., Handfield, R. B., & Ragatz, G. 
L. “Supplier Integration into New Product 
Development: Coordinating Product, Process 
and Supply Chain Design”. Journal of 
Operations Management, 23(3–4), 371–388. 
2005. 
[18] Koufteros, X., Cheng, E., & Lai, K.  “Black-
box" and "Gray-box" Supplier Integration in 
Product Development: Antecedents, 
Consequences and the Moderating Role of 
Firm Size”. Journal of Operations 
Management, 25(4), 847-870, 2007. 
[19] Thomas, E. “Supplier Integration in New 
Product Development: Computer Mediated 
Communication, Knowledge Exchange and 
Buyer Performance”. Industrial Marketing 
Management, 42(6), 890–899, 2013.  
[20] Feng, T., Cai, D., Zhang, Z., & Liu, B., 
“Customer Involvement and New Product 
Performance: The Jointly Moderating Effects 
of Technological and Market Newness”. 
Industrial Management & Data Systems, 
116(8). 1700-178, 2016. 
[21] Lagrosen, S., “Customer Involvement in New 
Product Development: A Relationship 
Marketing Perspective”. European Journal of 
Innovation Management, 8(4), 424–436, 
2005. 
[22] Laaage-Hellman, J., Lind, F., & Perna, A., 
“Customer Involvement in Product 
Development: An Industrial Network 
Perspective”. Journal of Business-to-Business 
Marketing, 21(4), 257-276, 2014.  
[23] Lau, A. K. W., Tang, E., & Yam, R. C. M., 
“Effects of Supplier and Customer 
Integration on Product Innovation and 
Performance: Empirical Evidence in Hong 
Kong Manufacturers”. Journal of Product 
Innovation Management, 27(5), 761–777, 
2010. 
[24] Kristensson, P., Gustafsson, A., & Witell, L., 
“Collaboration with Customers - 
Understanding the Effect of Customer-
Company Interaction in New Product 
Development”. HICSS 2011: 44th Hawaii 
International Conference on System 
Sciences, 1–9. 2011. 
[25] Wong, C. W. Y., Wong, C. Y., & Boon-itt, S., 
“The Combined Effects of Internal and 
External Supply Chain Integration on Product 
Innovation”. International Journal of 
Production Economics, 146(2), 566–574, 
2013. 
[26] Won Lee, C., Kwon, I. G., & Severance, D., 
“Relationship between Supply Chain 
Performance and Degree of Linkage among 
Supplier, Internal Integration, and 
Customer”. Supply Chain Management: An 
International Journal, 12(6), 444–452, 2007. 
[27] Flynn, B. B., Huo, B., & Zhao, X., “The 
Impact of Supply Chain Integration on 
Performance: A Contingency and 
Configuration Approach”. Journal of 
Operations Management, 28(1), 58–71, 2010. 
[28] Turkulainen, V., & Ketokive, M., “Cross 
Functional Integration and Performance: 
What are the Real Benefits?”. International 
Journal of Operations & Production 
Management, 32(4), 447–467, 2012. 
[29] Koufteros, X., Vonderembse, M., & Jayaram, 
J., “Internal and External Integration for 
Product Development : The Contingency 
Effects of Uncertainty, Equivocality, and 
Platform Strategy”. Decision Sciences, 36(1), 
97–134, 2005.  
[30] Cohen, L., Manion, L., & Morrison, K.,  
Research Methods in Education. Routledge 
Publisher, Oxford, 1-638. 2005. 
[31] Thompson, S. K., Sampling. New Jersey. John 
Wiley & Sons, Inc., Publication. 2008 
[32] Drost, E. A., Validity and Reliability in Social 
Science Research. Education Research and 
Perspectives. 38(1), 105-123. 2011. 
[33] Cook, D. A., & Beckman, T. J. “Current 
Concepts in Validity and Reliability for 
Psychometric Instruments: Theory and 
Application. American Journal of Medicine”. 
119(2), 7-16. 2006. 
[34] Regmi, K., Naidoo, J., & Pilkington, P., 
“Understanding the Process of Translation 
and Transliteration in Qualitative Research”. 
International  Journal of Qualitative Methods, 
9(1), 16-26. 2010.  
[35] Joshi, A. N., & Salunke, K. S., Content Based 
Methodology. Delhi. PHI Learning Private 
Limited. 2006.  
[36] Schreiber, J. B., Nora, A., Stage, F. K., 
Barlow, E. A., ve King, J. “Reporting 
Modeling Analysis and Confirmatory 
Results: Equation Factor Review”. The 
Journal of Educational Research, 99(6), 323–
337. 2006. 
[37] Brown, T. A. Confirmatory Factor Analysis 
Int. J Sup. Chain. Mgt  Vol. 7, No. 6, December 2018  
374 
for Applied Research. New York. Guilford 
Press. 2006. 
[38] Doğrul, Ü., & Yağcı, M. İ., “Hizmet 
Başarısızlığı Sonrası Hizmet İyileştirme 
Süreci ve Tüketicilerin Hizmet Adaleti 
Algısı”. Ç.Ü. Sosyal Bilimler Enstitüsü 
Dergisi, 24(1), 131–144. 2015. 
[39] Huang, C., Wang, Y., Wu, T., & Wang, P., 
“An Empirical Analysis of the Antecedents 
and Performance Consequences of Using the 
Moodle Platform”. International Journal of 
Information and Education Technology, 3(2), 
217-221. 2013.  
[40] James Lin, M.J., & Huang, C.H., “Industrial 
Marketing The Impact of Customer 
Participation on NPD Performance: The 
Mediating Role of Inter-Organisation 
Relationship”. Journal of Business & 
Industrial Marketing, 28(3), 3–15, 2013. 
[41] Engellant, K. A., Holland, D. D., & Piper, R. 
T., “Assessing Convergent and Discriminant 
Validity of the Motivation Construct for the 
Technology Integration Education (TIE) 
Model”. Journal of Higher Education Theory 
and Practice, 16(1), 37-50, 2016. 
[42]Brahma, S. S., & Chakraborty, H., 
“Assessment of Construct Validity of Mishra 
and Mishra’s Trust Scale in the Context of 
Merger and Acquisition in India”. Asian 
Journal of Management and Humanity 
Sciences, 4(4), 200-225, 2009. 
[43] Kumari, S. S. S., “Multicollinearity: 
Estimation and Elimination”. Journal of 
Contemporary Research in Management, 87-
95, 2008. 
[44] Stenmark, P., Tinnsten, M., & Wiklund, H., 
“Customer Involvement in Product 
Development: Experiences from 
Scandinavian Outdoor Companies”. Procedia 
Engineering, 13, 538-543, 2011. 
[45] Johnsen, T. E., “Supplier Involvement in New 
Product Development and Innovation: Taking 
Stock and Looking the Future” Journal of 
Purchasing and Supply Management, 15(3), 
187-197, 2009.  
[46] Jayaram, J., “Supplier Involvement in New 
Product Development Projects: 
Dimensionality and Contingency Effects”. 
International Journal of Production Research, 
46(13), 3717-3735, 2008. 
[47] Yoo, S., Shin, H., & Park, M., “New Product 
Development and the Effect of Supplier 
Involvement”, Omega, 51, 107-120, 2015. 
[48] Basnet, C., “The Measurement of Internal 
Supply Chain Integration”. Management 
Research Review, 36(2), 153–172. 2013. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
